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Abstract 

This study investigated the factors affecting the business performance of women-owned Small and Medium Enterprises 
(SMEs) in Calapan City, specifically examining the roles of financial literacy, dynamic business environment, financial 
capability, and digital financial capability. Utilizing a quantitative descriptive-correlational research design, data were 
gathered from 75 women-owned SMEs through a self-structured survey questionnaire. Data analysis was conducted 
using PROCESS Model 1 to determine both the direct and moderating effects of the variables. The results revealed that 
financial literacy and the dynamic business environment do not have statistically significant direct effects on SME 
performance, suggesting that neither financial knowledge alone nor environmental shifts guarantees improved 
business outcomes. Furthermore, financial capability was found to have no significant moderating effect on the 
relationship between financial literacy and performance. However, Digital Financial Capability emerged as a significant 
moderator of the relationship between a Dynamic Business Environment and SME Performance (p < .05). This indicates 
that women entrepreneurs who effectively leverage digital financial tools are better equipped to respond to market 
volatility, technological advancements, and competitive pressures. These findings highlight the critical role of digital 
proficiency in enhancing the resilience and sustainability of women-led enterprises. Consequently, the study proposes 
the "Womentum Program for Women of Calapan," a digital financial literacy training framework designed to empower 
women entrepreneurs with the practical digital competencies necessary to thrive in a dynamic economy.  

Keywords: Financial Literacy; Dynamic Environment; Financial Capability; Digital Financial Capability; SME 

Performance; Calapan City 

1. Introduction

In the global context, women-owned SMEs have emerged as a possible force for inclusive growth, employment, and 
innovation. SMEs are the most common form of enterprise, accounting for more than 90% of all businesses and at least 
50% of employment in the world; therefore, they play a crucial role in the economic development process [1]. However, 
access to finance, digital adoption, and enterprise sustainability remain key barriers to female entrepreneurship. 
Enhanced financial literacy combined with digital financial capabilities is identified as beneficial for strengthening SME 
resilience and competitiveness within increasingly dynamic contexts [2]. More precisely, entrepreneurial innovation 
and digital adoption are identified as core variables that positively enhance performance and growth prospects among 
globally women-owned firms [3]. For women in developing countries, entrepreneurship is usually born out of limited 
formal job opportunities, and while their businesses grow, they also hire people from other vulnerable groups; it acts 
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not only as an instrument of economic inclusion but also serves as a bottom-up approach toward social development 
[4].   

At the national level, SMEs are the backbone of the Philippine economy, comprising 99.6% of registered enterprises and 
providing 63% of total employment [5]. Women entrepreneurs have much to offer to this sector, but they remain 
constrained by structural issues related to a lack of access to capital, a lack of financial capability, and gaps in digital 
financial capability [6]. Philippine research identifies that financial literacy significantly relates to entrepreneurs' 
improved decision-making, risk management, and long-term financial strength [7]. In the same way, digital financial 
capability has been identified as leading to the facilitation of businesses to leverage the full potential of digital payment 
channels and financial technologies, particularly in the post-pandemic recovery period [8]. Furthermore, the extremely 
dynamic nature of the Philippine business environment demands that entrepreneurs adapt to continuous changes in 
technology, economic conditions, and markets, which have direct consequences for SME performance [9].  

Locally, a survey of microenterprise managers in Calapan City disclosed that, although the overall financial well-being 
of the respondents was "read as good," basic components of digital financial capability, such as awareness, knowledge, 
hands-on know-how, and capacity to resist fraud, contributed a great deal to enhancing financial well-being. Local 
empirical data signifies a strong positive correlation between certain facets of digital financial capability and financial 
well-being, hence reinforcing the need to integrate digital competencies within local entrepreneurship development 
programs. Furthermore, from the research, it was revealed that entrepreneurs lacked the capability in using cloud 
computing in making decisions and how cashless payments help to prevent fraud [10], which reinforces certain skill 
deficits that complicate optimum functioning. Atienza et al. [11] also discovered a direct positive relationship between 
the use of digital tools and business development among local micro and small businesses, while Cruzado et al. [12] 
found that MSMEs still cite financial limitations as the biggest deterrent to access to funding. Silva et al. [13] also 
observed that digital financial capability had a significant influence on the financial behavior of students in Calapan City. 
The findings above collectively indicate the growing importance of financial and digital financial competencies but also 
indicate the existing gaps among local businesses, especially women-owned SMEs that are often faced with cumulative 
barriers. Although these new elements have been introduced, there is still a gap in the research.  

Most of the existing research has examined financial literacy, financial capability, or digital financial capability 
separately. Few researches have examined the relationship between financial literacy and the dynamic environment to 
improve SME performance outcomes through financial capability and digital financial capability as underlying factors. 
Even more, the dynamic environment, as the underlying factor that influences these factors, has been neglected. At the 
local level, few researches have explored MSMEs and some sectors in Calapan City, but there is little evidence that has 
specifically targeted women-owned SMEs, which are the biggest contributors to inclusive growth and community 
development. Filling this gap is important to understand how financial literacy and the dynamic business environment 
influence SME performance through the moderating roles of financial capability and digital financial capability among 
women business owners in Calapan City. This study investigates the moderating effects of financial capability and digital 
financial capability on the relationships between financial literacy and dynamic environment. The performance of the 
final output of the study is the proposed Digital Financial Literacy Training Program, referred to as the “Womentum 
Program for Women of Calapan.” 

2. Review of related literatures 

2.1. Financial Literacy 

According to Fernando [15], financial literacy refers to the ability to understand and effectively use various financial 
skills, including personal financial management, budgeting, and investing. Aini and Fikri [16] showed that financial 
literacy is positively associated with both digital financial literacy and financial planning and control. In addition, 
financial planning and control have a positive mediating effect on the relationship between financial literacy and digital 
financial literacy. Likewise, Raghunath et al. [17] found in their study that as the level of financial knowledge increases, 
it is likely to result in the diversification of investments and increased confidence in managing debt behavior. Moreover, 
Zafari and Saidalavi [18] found that financial literacy plays a crucial role in overcoming the barriers of financial 
accessibility for women entrepreneurs. This indicates that by improving the financial literacy of women, they are able 
to make better financial decisions, acquire credit opportunities, and improve the overall sustainability of their business.  

Some empirical researches also show the positive correlation between financial literacy and the performance of SMEs. 
Nadir et al. [19] stressed that financial literacy improves the internal financial capabilities of SMEs by increasing 
budgeting, debt management, and sensitivity to risk. In addition, financially literate managers are more able to tap 
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formal sources of funding and deal with uncertainties, thus avoiding the possibility of financial failure. In support of the 
argument, Yakob et al. [20] found that financial literacy has a significant and positive influence on the performance of 
small and medium-sized enterprises (SMEs). By using their regression results, they found that despite the control 
variables being considered, financial literacy remained a significant factor in determining business success. 

In line with the above findings, Abdallah et al. [21] found that financial literacy has a positive influence on SME 
performance, as higher financial literacy levels enhance the capacity of entrepreneurs to handle finances and overall 
business performance. Moreover, the study revealed that financial access moderates the relationship between financial 
literacy and enterprise performance, as adequate financial service access strengthens the relationship between financial 
literacy and enterprise performance. Likewise, Bancoro [22] found that MSME entrepreneurs in Negros Oriental 
showed promising levels of financial literacy in managing debts, using savings, and controlling expenditures. 
Nonetheless, there were large gaps in long-term planning, budgeting, and risk management, thus underscoring the 
importance of improved financial education and support services to improve the financial capability of small business 
owners. 

Furthermore, Bakashaba et al. [23] established that digital finance access acts as a mediator between financial literacy 
and the performance of SMEs in Uganda. The findings of the study indicated that financial literacy enhances business 
performance indirectly through enhanced access to digital financial services such as Momo Pay and mobile money. 
However, Engström and McKelvie [24] indicated that financial literacy is a predictor of financial performance but not a 
predictor of business growth for micro-enterprises operating in the informal economy. The study also indicated that 
having role models predicts return on assets rather ather than other performance measures. This is important in 
emphasizing that although financial literacy is important for effective financial management, its influence on enterprise 
growth may be limited. 

The studies above emphasize that financial literacy is a basic tenet for enhancing the performance of women-owned 
SMEs, particularly when considered in relation to digital literacy, which is important for promoting strategic decision-
making and business resilience. 

2.2. Dynamic Environment 

Empirical evidence from Haryono et al. 25] shows that digital ability is an important mechanism by which financial 
literacy improves the performance of SMEs in dynamic environments. Likewise, Purwanti et al. [26] have emphasized 
the point that environmental dynamism increases the importance of digital marketing ability and the performance of 
SMEs, thereby suggesting that those SMEs with superior digital adaptability perform better in dynamic environments. 
In support of the above, Mukhtar (27) has stated that adaptive and innovative abilities are regarded as essential for the 
survival and performance of SMEs in turbulent markets, since dynamic environments raise the level of required 
strategic flexibility. Likewise, Andrade et al. [28] found that technological ability strengthens organizational 
ambidexterity, especially in industries with high environmental dynamism, suggesting that technological adaptability 
is an essential requirement for success. Hadi [29] has further revealed that under high environmental dynamism, 
exploitative and organizational learning capabilities enhance SME performance, indicating the importance of 
continuous innovation and learning in turbulent markets. 

Okeyo [30], within the African perspective, demonstrated that dynamism, complexity, and munificence in the 
environment have positive and significant effects on SME performance, particularly at the financial level, given the need 
to address market volatility and resource availability for sustainability. Augustie [31] supported the fact that dynamism 
in the environment moderates the relationship between innovativeness and performance because of the increased 
volatility of markets, which amplifies the need for innovation. However, Liang et al. [32] suggested that dynamism in 
the environment supports digitalization capability, which, when combined with entrepreneurial orientation, enhances 
sustainable performance. Zhang [33] also identifies that entrepreneurial behavior, especially innovation and risk-
taking, is more successful in a highly unstable environment because of open innovation and strategic responsiveness. 
In summary, these studies reveal that dynamic environments, especially those characterized by technological and 
market dynamism, compel SMEs to build digital capabilities, financial capabilities, and adaptiveness for the 
sustainability of performance and competitiveness. 

2.3. Financial Capability 

Financial capability is an all-encompassing concept that takes into consideration the personal elements a person holds, 
such as knowledge, skills, attitudes, and behaviors, and the personal and organizational support available to an 
individual or business owner to make well-informed financial decisions and promote financial wellness, according to 
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Sun et al. [34]. Furthermore, Aziz et al. [35] found that improved financial capability leads to effective financial 
management, eventually translating into financial and social sustainability. 

When considering Small and Medium Enterprises, financial capability goes beyond financial literacy in practical 
financial matters. According to Zottel et al. [36], financial capability could be defined as the skill and capacity to use both 
knowledge and external opportunities for emerging and sustainable businesses. The opportunity to act, which refers to 
access to financial services, is as or even more important than one's capacity to act, further emphasizing this notion. 
According to Sherraden et al. [37], financial capability is greatly linked with less or lowest experiences of economic 
hardship, further emphasizing the role of financial capability in financial well-being and resilience, which is an aspect 
that is discussed further in this article, in reference to financial inclusion and other financial concepts, via financial 
capability measurements and instruments. 

Various empirical studies have identified some variables that have an influence on financial capability. Khan et al. [39] 
identified that behaviors in finance and financial satisfaction act as major predictors of financial capability; however, 
the influence of financial advice and training improves financial self-efficacy and performance in financial management. 
In the study of Scott et al. [40], people who possess better financial literacy and financial behavior typically demonstrate 
lower financial distress in everyday financial choices; in difficult financial choices, therefore, facilitating external 
contexts are necessary in the form of strong economies and resource availability in finance. Other variables, according 
to the study of Handijaya et al. [41], include education level, employment stability, and financial experience. 
Significantly, financial capability plays the moderating role in the relationship that exists between financial literacy, 
environmental dynamics, and the performance of SMEs. The implication here is that the effect that financial literacy and 
environmental dynamics have on the performance of the SMEs is mediated by the degree of financial capability that 
exists within the given context. In support of this argument, Sherraden et al. [37] noted that the degree to which financial 
capability influences the well-being of the firm depends on environmental considerations, such as financial stress. 

2.4. Digital Financial Capability 

Research  suggests that digital financial capability (DFC) plays a significant role in mediating between internal and 
external factors in improving and in having better performance in SMEs. The importance of DFC is seen in a study by Li 
et al. [42], which illustrates that entrepreneurs who possess a high level of DFC are able to convert their fundamental 
knowledge about finances into effective and diversified digital financial practices to achieve better performance in their 
businesses. The mediator role of DFC is also proven in a study by Vieira et al. [43], which illustrates that DFC is the core 
mediator between financial literacy and good financial management in digital platforms. 

Apart from inherent capabilities, the mediating role of DFC becomes even more important in dynamic digital 
environments. Wang [44] found that even though digitalization enhances access to credit and financial services, 
improvement in performance is achieved only when entrepreneurs have sufficient DFC to interact with digital credit 
platforms and e-payment systems. It is clear that dynamism in the environment affects SME performance indirectly in 
the presence of sufficient digital financial capability. The role of DFC as a mediator is not the same everywhere. Urooj et 
al. [45] highlighted that institutional and regulatory environments play a critical role in shaping the role of DFC as a 
mediator to enhance entrepreneurial success, as a weak institutional environment may limit the role of DFC as a 
mediator to connect performances and environments. 

In spite of this increasing amount of literature on DFC, there are still research gaps existing at the local and contextual 
levels. On this basis, studies including Rukmani et al. [46], which proved that digital tool adoption displays a positive 
relationship with business performance, show that existing research has mostly concentrated on identifying direct 
associations related to digital capability and performance. In this case, another study made by Luo et al. [47] proved 
that there was a significant direct relationship between digital financial capability and entrepreneurial performance. 
However, at this point in time, this study did not consider DFC in forming this connection. Already, in the context of the 
Philippines, particularly among women-owned businesses, including SMEs, existing research has not yet examined the 
extent to which DFC displays an intermediating role within different socio-economic and institutional circumstances. 

2.5.  SME Performance 

In the study of entrepreneurship, SME performance is generally understood as the extent to which a firm reaches its 
intended objectives through the efficient management of its available resources [48]. Recent literature suggest that 
performance specifically SME Performance is not a singular and only  

metric; but rather it is a complex outcome that includes financial well-being, operational stability, and the ability to  
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adapt within a volatile market.  Research suggests that have been saying that modern SME performance is being defined 
now by a firm's ability to have sustainable growth in a volatile business environment. For instance, Halimah and Suryani 
[49] argue that it’s no longer just about basic survival, but how well a business can handle external shifts with the use 
of different financial services in daily operations. In real time we are seeing and experiencing where traditional ways of 
growth ad growing is being integrated or at least replaced, or at least supported by digital integration.  

Take digital financial services as an example; Halimah and Suryani [49] suggests that it had become such an essential 
tool on daily operations. These tools let owners track financial data in real-time and manage cash flow more precisely, 
which helps them make better decisions. But the literature also warns that technology isn't a "magic fix" on its own. 
Bakashaba et al. [50] found that for women entrepreneurs, actually seeing performance gains from these tools depends 
heavily on how much they already know about finance. Their study shows that when an owner's baseline literacy is 
high, using digital tools leads to a real, measurable boost in results. 

This connection between digital tools and business outcomes is also something Mangifera et al. [51] looked at. They 
observed that SMEs using FinTech tend to be more responsive to what the market actually wants. This responsiveness 
leads to actual gains, like better net profits and higher sales, showing that going digital helps both short-term goals and 
long-term staying power. Similarly, Kusumawardhani et al. [52] emphasize that these digital systems basically act as a 
backup for an owner’s own skills. They conclude that as an entrepreneur gets better at using these systems, the firm’s 
financial performance usually follows that same upward path. 

When these findings are viewed collectively, it becomes clear that SME performance in the current era is less about the 
sheer volume of financial resources and more about the efficiency of digital utilization. The studies reviewed here 
suggest that the path from financial knowledge to actual performance is mediated by a specific set of digital skills. 
Therefore, SME performance serves as the ultimate benchmark for how effectively an entrepreneur can leverage their 
DFC (Digital Financial Capability) to navigate environmental dynamism and apply their financial knowledge to real-
world business challenges.  

2.6. Theoretical framework 

Women-owned small and medium-sized enterprises (SMEs) play a crucial role in promoting inclusive growth and local 
development. However, their performance is often influenced by a combination of knowledge, capabilities, and the 
dynamic business environment. Despite the increasing attention given to women entrepreneurship, limited studies 
have focused on how financial and digital literacies contribute to SME performance, particularly in the context of local 
economies such as Calapan City. To address this gap, this study adopts Human Capital Theory, the Resource-Based View 
(RBV), and Dynamic Capabilities Theory to explain the role of financial literacy, digital literacy, financial capability, and 
digital financial capability in shaping SME performance. 

2.7. Human Capital Theory 

Human Capital Theory, introduced by Becker (1964), highlights the idea that investments in education, training, and 
skills enhance productivity and performance. In the context of women-owned SMEs, financial literacy and digital 
literacy represent critical forms of human capital. These competencies allow entrepreneurs to make informed financial 
decisions, manage risks, adopt digital technologies, and implement innovative business practices. Research supports 
that entrepreneurs with stronger literacy skills are more likely to achieve higher levels of growth, sustainability, and 
competitiveness in their enterprises (Wuttaphan, 2017). Thus, Human Capital Theory provides a foundation for 
understanding how knowledge and skills directly influence SME performance.  

2.8. Resource-Based View 

Starting from the idea that not all company assets are equal, Barney’s 1991 framework suggests lasting edge comes 
from resources hard to copy or replace. What makes a firm stand out lies less in what it does and more in what it owns 
- especially when those holdings are useful, scarce, tough to imitate, and without alternatives. In this study, financial 
capability and digital financial capability are considered important internal resources for women entrepreneurs. When 
women business owners managed well, these capacities helps them to respond faster, adapt better, and grow stronger 
over time. Evidence gathered across multiple real-world cases supports this (Adam et al., 2022) found clear links 
between strong financial habits and long-term achievement. Women entrepreneurs who use these resources properly 
are more likely to succeed, which supports the importance of Research Based View in this research. 
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2.9. Dynamic Capabilities Theory 

Dynamic Capabilities Theory, first advanced by Teece, Pisano, and Shuen (1997), explains how organizations adapt, 
integrate, and reconfigure internal and external resources in response to rapidly changing environments. For women-
owned SMEs in Calapan City, external conditions such as technological change, market competition, and shifting 
customer preferences present constant challenges. Entrepreneurs who possess strong financial and digital 
competencies are better equipped to sense opportunities, seize them, and transform their business practices 
accordingly (Eisenhardt & Martin, 2000). This perspective emphasizes that SME performance is not only determined by 
resources but also by the entrepreneur’s ability to adapt and reconfigure those resources under dynamic conditions. 

2.10. Scope and limitation 

This study investigates the effects of financial literacy and a dynamic business environment on the performance of 
women-owned SMEs in Calapan City, with financial capability and digital financial capability as moderating variables. 
The respondents consist of all 75 registered women-owned SMEs in the city, and data are gathered through a structured 
survey questionnaire covering demographic characteristics, financial literacy, dynamic environment, financial 
capability, digital financial capability, and SME performance. The study is limited to women-owned SMEs within Calapan 
City and excludes enterprises outside the area and male-owned businesses. The use of self-reported data may result in 
response bias, while time and budget constraints may limit the depth of analysis. Moreover, the study focuses only on 
selected variables and does not consider other factors such as market competition and government policies. Despite 
these limitations, the study provides relevant insights to support policy formulation and programs for women's 
entrepreneurship development. 

2.11. Conceptual framework 

 

Figure 1 Conceptual Framework of the Study on the Performance  of Women-Owned SMEs in Calapan City 

The diagram above illustrates the conceptual framework of the study, showing the relationship between the 
independent variables and the dependent variable. The independent variables include financial literacy and a dynamic 
business environment, while the dependent variable is the performance of women-owned small and medium 
enterprises (SMEs) in Calapan City. 

The framework further identifies financial capability and digital financial capability as moderating variables that 
influence the strength and direction of the relationships between the independent variables and SME performance. 
Financial capability moderates the relationship between financial literacy and SME performance, while digital financial 
capability moderates the relationship between the dynamic business environment and SME performance. This 
highlights the importance of entrepreneurs’ ability to apply financial knowledge and digital financial tools in enhancing 
business performance. 

The final output of the study is the proposed Digital Financial Literacy Training Program, referred to as the “Womentum 
Program for Women of Calapan.” This program is designed to strengthen both financial and digital financial capabilities 
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of women entrepreneurs, enabling women-owned SMEs to become more adaptive, competitive, and resilient in an 
increasingly dynamic and digital business environment. 

2.12. Hypothesis 

• H1: Financial Literacy has a significant effect on the performance of women-owned SMEs. 
• H2:  Dynamic Environment has a significant effect on the performance of women-owned SMEs. 
• H3:  Financial capability moderates the relationship between financial literacy and the performance of 

women-owned SMEs. 
• H4:  Digital financial capability moderates the relationship between the dynamic environment and the 

performance of women-owned SMEs. 
• H5:   Digital Financial Capability significantly moderates the relationship between Financial Literacy and 

SME performance 
• H6:   Financial Capability significantly moderates the relationship between Dynamic Environment and SME 

performance. 

2.13. Statement of the problem 

This study aims to determine the factors affecting the performance of women-owned small and medium enterprises. 
Specifically, it seeks to answer the following questions:  

• What is the level of financial literacy of women-owned SMEs? 
• What is the extent of the dynamic business environment experienced by women-owned SMEs? 
• What is the level of financial capability of women-owned SMEs? 
• What is the level of digital financial capability of women-owned SMEs? 
• What is the level of performance of women-owned SMEs? 
• Does financial capability significantly moderate the relationship between: 
• Financial Literacy and SME Performance? 
• Dynamic Business Environment and SME Performance? 
• Does digital financial capability significantly moderate the relationship between: 
• Financial Literacy and SME Performance? 
• Dynamic Business Environment and SME Performance? 
• Based on the findings, what Financial Management Program can be proposed? 

3. Materials and methods 

The present study is anchored on the framework developed by Asandimitra et al. 2024 [3], which investigates the 
multidimensional factors influencing the performance of women-owned SMEs. Their model establishes five key 
constructs—financial literacy, digital literacy, financial capability, digital financial capability, and the dynamic 
environment—as critical determinants of business success. While Asandimitra et al. 2024 [3] examine direct and 
indirect effects, the current research adapts this framework to the specific socio-economic context of Calapan City, 
Philippines. Specifically, this study extends their model by examining financial capability and digital financial capability 
as moderating variables, determining if these internal competencies amplify the effects of financial literacy and 
environmental dynamism on SME performance. Thus, the work of Asandimitra et al. 2024 [3] serves as the primary 
conceptual foundation, guiding the operationalization of variables and providing a validated benchmark for the current 
analysis." 

This study utilized a quantitative descriptive-correlational research design. It is descriptive as it profiles the levels of 
financial literacy, capability, and performance among respondents, and correlational as it examines the relationships 
and interactions between these variables. Specifically, the study employed Moderation Analysis (PROCESS Model 1) to 
determine if financial and digital financial capabilities significantly alter the relationship between independent factors 
and SME performance.  

The study was conducted in Calapan City, Oriental Mindoro, Philippines. Calapan City was selected as the research site 
due to its status as the commercial and administrative hub of the MIMAROPA region, hosting a high density of registered 
women-owned SMEs that operate in a rapidly evolving local economy.   
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The respondents consisted of 75 women owners of registered and operational Small and Medium Enterprises (SMEs) 
in Calapan City. A purposive sampling technique (total enumeration within defined criteria) was employed. To be 
included in the study, participants had to meet the following criteria: Must be a female owner or manager. The business 
must be a registered SME (DTI/BPLO). The business must have been operational for at least one (1) year.  

Data were gathered using a self-structured survey questionnaire adapted from the validated instruments of Asandimitra 
et al. 2024 [3]. The questionnaire was divided into three sections: Section 1: Measurement of Variables (Financial 
Literacy, Dynamic Environment, Financial Capability, and Digital Financial Capability). Section 2: SME Performance 
Indicators (Sales growth, customer base, and stability). The instrument utilized a five-point Likert scale, and its 
reliability was established through Cronbach’s Alpha to ensure internal consistency. Upon securing the necessary 
permits from the LGU and relevant authorities, the researcher distributed the questionnaires either in person or 
through digital platforms. Informed consent was obtained from all participants, ensuring that their participation was 
voluntary and that their data would remain confidential in compliance with the Data Privacy Act of 2012. The data were 
analyzed using the following statistical tools: Weighted Mean and Standard Deviation, used to describe the levels of 
literacy, capability, and performance. Pearson’s r Correlation: Used to check the initial relationships between variables. 
Moderated Regression Analysis (Hayes’ PROCESS Macro Model 1):  

4. Results and discussion  

Table 1 Level of financial literacy of women-owned SMEs  

Statement  Mean Rank Description Interpretation 

1. I save for my future goals 4.75 1 Strongly Agree Very High Level 

2. I always choose the right insurance 4.36 4 Strongly Agree Very High Level 

3. I have a bond or contract with other business owners 3.91 5 Agree High Level 

4. I allocate an emergency fund for my business  4.55 2 Strongly Agree Very High Level 

5. I conduct a feasibility study before I open my business 4.37 3 Strongly Agree Very High Level 

Overall Mean 4.39  Strongly Agree Very High Level 

Legends: Strongly Agree=4.21-5.00 Agree=3.41-4.20 Neutral=2.61-3.40 Disagree=1.81-2.60 Strongly Disgaree=1.00-1.80 

The results in Table 1 show that the statement “I save for my future goals” obtained the highest mean score of 4.75, 
interpreted as Strongly Agree, and ranked first among the indicators of financial literacy. This finding indicates that 
women-owned SME owners demonstrate strong saving behavior and a high level of financial discipline. Saving for future 
goals reflects effective financial planning and preparedness for potential financial uncertainties, which are essential for 
business sustainability. This result is consistent with Nadir et al. (19), who emphasized that consistent saving practices 
significantly contribute to financial stability and long-term business performance. The strong emphasis on savings 
suggests that respondents prioritize future-oriented financial decisions, enabling them to manage risks and support 
business growth.  

In contrast, the statement “I have a bond or contract with other business owners” recorded the lowest mean score of 
3.91, categorized as Agree. Although respondents generally recognize the importance of contractual agreements, the 
relatively lower mean suggests limited engagement in formal business contracts. This implies a gap in the application 
of formal financial and legal practices among women-owned SMEs. Formal contracts are important in ensuring legal 
protection, accountability, and stability in business relationships. This finding supports the observation of Engström 
and McKelvie (24) that financial knowledge does not always translate into business expansion or the use of formal 
arrangements, particularly among small and informal enterprises. This result highlights the need to strengthen formal 
business practices among women entrepreneurs.  

Overall, the table reflects an overall mean of 4.39, interpreted as Strongly Agree, indicating a high level of financial 
literacy among women-owned SMEs in Calapan City. This suggests that respondents generally demonstrate sound 
financial knowledge and practices, particularly in saving, emergency fund allocation, feasibility analysis, and informed 
decision-making. The high overall mean implies that women entrepreneurs possess the necessary financial skills to 
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support sustainable business operations. This finding reinforces the importance of financial literacy in enhancing 
business resilience and long-term performance. 

Table 2 Extent of the dynamic business environment experienced by women-owned SMEs  

Statement  Mean Rank Description Interpretation 

1. The rate of change in the supply of products 3.55 4 Quick High Extent 

2. The rate of change at which consumers request 

product innovations 

3.65 2 Quick  High Extent 

3. The rate of change of government regulations 

governing business operations  

3.52 5 Quick High Extent 

4. The level of technological advancement in 

products and services  

3.64 3 Quick High Extent 

5. The rate of change in competition within the 

local market industry 

3.77 1 Quick High Extent 

Overall Mean 3.626  Quick High Extent 

Legends: Very Fast =4.21 - 5.00   Quick = 3.41 - 4.20  Simple=2.61-3.40  Slow=1.81 - 2.60 Very Slow=1.00-1.80 

The results in Table 2 show that the statement "The rate of change in competition within the market industry" got the 
highest mean score of 3.77, which means it is high extent. It is ranked first among the indicators of the environment. 
This means that women-owned SMEs in Calapan City think that the competition in the market is changing very fast. 
They need to stay alert and adjust quickly to what the customers want, what their competitors are doing, and what is 
happening in the market. This is what the women-owned SMEs in Calapan City are doing. The local market competition 
is changing rapidly. Women-owned SMEs in Calapan City have to be ready to change with it. This result is similar to 
what Purwanti et al [26] found, that someone pointed out that things are changing fast in the environment. Small and 
medium-sized enterprises, or SMEs, really need to adapt and change their strategies and use digital technology to keep 
up with other SMEs. This means SMEs have to be ready to make big changes to survive and thrive among SMEs.  

The statement "The rate of change of government regulations governing business operations" got the score of 3.52. This 
is also high extent. This means that even though government regulations are changing, people think these changes are 
happening because of competition and technology. These changes are still important; therefore, small and medium-
sized enterprises or SMEs need to keep up with government regulations and be ready to make changes when the rules 
change. This way, SMEs can avoid problems with their business. This is what Mukhtar et al. [27]. SMEs must stay 
informed about government regulations governing business operations and adjust to these changes.  

Overall, the table reflects an overall mean of 3.63, interpreted as high extent, indicating that women-owned SMEs in 
Calapan City operate in a moderately to highly dynamic business environment. Frequent changes in competition, 
technology, and consumer demands highlight the need for continuous adaptability and innovation to maintain 
competitiveness. 

Table 3 Level of financial capability of women-owned  

Statement  Mean  Rank Description Interpretation 

I always choose low-cost products without 

sacrificing quality 

4.03 5 Agree High Level 

I seek information before making financial 

decisions 

4.65 3 Strongly Agree  Very High Level 

I always track daily expenses 4.72 1 Strongly Agree  Very High Level 
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I seek information before deciding which financial 

product to buy/use 

4.64 2 Strongly Agree  Very High Level 

I don't borrow more money than I can afford 4.59 4  Strongly Agree  Very High Level 

Overall Mean 4.53  Strongly Agree  Very High Level 

Legends: Strongly Agree=4.21 - 5.00    Agree= 3.41- 4.20     Neutral=2.61-3.40     Disagree=1.81- 2.60   Strongly Disagree=1.00-1.80 

The results in Table 3 show that the statement “I always track my daily expenses” obtained the highest mean score of 
4.72, which is interpreted as a Very High Level of financial competency. It is ranked first among the indicators, signifying 
that women-owned SME owners in Calapan City demonstrate exceptional financial discipline in monitoring their daily 
costs. Tracking expenses is a fundamental pillar of financial competency as it allows business owners to manage cash 
flows effectively, plan future activities, and prevent unnecessary financial leaks. This finding is consistent with the study 
of Wirokusuma and Handayani [53], which emphasized that consistent expense monitoring is a key driver in improving 
financial management practices and overall business performance. The result suggests that respondents are highly 
proactive in maintaining financial transparency within their operations. 

On the other hand, the statement “I always choose low-cost products without sacrificing quality” recorded the lowest 
mean score of 4.03, which is interpreted as a High Level. Although the respondents still exhibit a strong degree of cost-
conscious behavior, its position as the lowest rank suggests that this practice is not as consistently applied as expense 
tracking. This relative gap may be influenced by external market constraints, such as the limited availability of 
affordable yet high-quality raw materials in the local area. This finding supports the results of Zottel et al. [54], who 
noted that SMEs often face significant hurdles in balancing cost efficiency with quality due to marketplace limitations. 
This implies that while the entrepreneurs are competent, they may need better access to diverse supplier networks to 
optimize their purchasing strategies. 

Overall, the table reflects an overall mean of 4.53, which corresponds to a Very High Level of financial competency 
among women-owned SMEs in Calapan City. This indicates that the respondents generally possess superior financial 
skills, particularly in the areas of expense monitoring, informed decision-making, and responsible financial behavior. 
The very high overall mean implies that these women entrepreneurs are well-equipped to support sustainable and 
resilient business operations. However, the results also highlight a specific opportunity for improvement in cost-
efficient purchasing to further solidify their financial performance and competitiveness in a dynamic market. 

Table 4 Level of digital financial capability of women-owned SMEs  

Statement  Mean  Rank Description Interpretation 

1. I know how to calculate the interest rate 4.77 1 Strongly Agree   Very High Level 

2. I know that inflation can reduce the value of 

money 

4.57 2 Strongly Agree  Very High Level 

3. I use a finance application or program 4.32 4 Strongly Agree  Very High Level 

4. I invest on digital financial program 3.89 5 Agree  High Level 

5. I use financial technology products and services 

for online payments via mobile phone and 

computer 

4.45 3 Strongly Agree  Very High Level 

Overall Mean 4.40  Strongly Agree  Very High Level 

Legends:  Strongly Agree=4.21 - 5.00    Agree= 3.41- 4.20     Neutral=2.61-3.40     Disagree=1.81- 2.60  Strongly Disagree=1.00-1.80 

Table 4 shows the average perception of the respondents regarding their digital financial capability. The results show 
that the statement “I know that inflation can reduce the value of money” obtained the highest mean score of (e.g., 4.77), 
which is interpreted as a Very High Level. This indicates that women-owned SME owners in Calapan City demonstrate 
a superior grasp of foundational financial concepts essential for navigating the digital ecosystem. A very high level of 
understanding of interest rates and inflation serves as a critical baseline for making efficient financial decisions. This 
finding is consistent with the study of Li et al. [33], who found that individuals with strong foundational knowledge are 
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better equipped to translate literacy into effective actions within digital platforms. The results reflect a high level of 
readiness among respondents to engage in more complex digital financial tasks. 

In contrast, the statement “I invest in digital financial programs” recorded the lowest mean score (e.g., 3.89), categorized 
as a High Level. While the respondents generally acknowledge the utility of digital tools, their position as the lowest 
rank indicates that actual engagement in digital investments remains limited compared to their conceptual knowledge. 
This suggests a cautious approach toward digital financial products, which may be influenced by perceived risks, 
security concerns, or institutional conditions, as noted by Urooj et al. [45]. Furthermore, the findings align with the 
observations of Wang [44], who suggested that the presence of digital services alone does not guarantee full utilization. 
This implies that while the entrepreneurs have a high level of capability, the specific application of skills in advanced 
areas like digital investment remains an area for further development. 

Overall, the table reflects an overall mean of 4.40, which is interpreted as a High Level of digital financial capability 
among women-owned SMEs in Calapan City. This indicates that respondents demonstrate strong foundational 
knowledge and an active readiness to apply digital skills in managing their business finances. The high overall mean 
suggests that women entrepreneurs are generally capable of integrating digital financial competencies to support 
business performance and sustainability. However, the results highlight that moving from a high level to a very high 
level of capability will require bridging the gap between basic financial knowledge and the actual utilization of diverse 
digital investment opportunities. 

Table 5 Level of performance of women-owned SMEs  

Statement  Mean  Rank Description Interpretation 

1. Our sales growth rate 3.99 5 Good  High Level 

2. The quality of our products 4.57 1 Excellent Very High Level 

3. Our product development 4.25 4 Excellent Very High Level 

4. Our ability to attract and retain loyal customers 4.47 2 Excellent Very High Level 

5. The overall profitability of our business 

operations 

4.27 3 Excellent Very High Level 

Overall Mean 4.31  Excellent Very High Level 

Legends: Excellent=4.21 - 5.00    Good= 3.41- 4.20     Neutral=2.61-3.40     Bad=1.81- 2.60  Very Bad=1.00-1.80 

Table 5 shows the average perception of the respondents regarding SME performance, covering growth, product quality, 
and market position. The results show that the statement “The quality of our products” obtained the highest mean score 
of 4.57, which is interpreted as a Very High Level of performance. This indicates that women-owned SME owners in 
Calapan City demonstrate superior capability in maintaining product standards. This finding suggests that respondents 
exhibit strong confidence and consistency in delivering high-value output, which serves as a foundational requirement 
for business sustainability. This result is consistent with the findings of Nadir et al. [19], who emphasized that 
maintaining operational quality is a significant contributor to the long-term stability and competitive reputation of small 
enterprises. 

In contrast, the statement “Our sales growth rate” recorded the lowest mean score of 3.99, categorized as a High Level. 
Although the respondents generally perceive their sales performance as positive, its position as the lowest rank suggests 
a relative limitation in translating high product quality into rapid financial expansion. This indicates an area for potential 
growth, as consistent sales expansion is vital for ensuring the scalability and long-term financial health of the enterprise. 
This finding aligns with the observations of Nadir et al. [19], who noted that many small businesses, despite excelling in 
product standards, often face hurdles in achieving high growth rates due to market limitations or competitive pressures. 
This highlights the need for strategies that bridge the gap between product excellence and market reach. 

Overall, the table reflects an overall mean of 4.31, which is interpreted as a High Level of performance among women-
owned SMEs in Calapan City. This indicates that the respondents are successfully managing core business operations, 
particularly in terms of customer retention, product development, and operational effectiveness. While sales growth 
shows room for improvement, the overall high level of performance suggests that these enterprises are maintaining a 
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strong and competitive position in the local market. This reinforces the idea that women entrepreneurs in the city 
possess the operational resilience necessary to sustain their business ventures. 

Table 6 Moderation Analysis of Financial Literacy and Financial Capability on SME Performance (PROCESS Model 1) 

Variable Coefficient (b) Standard Error (se) t-value p-value LLCI ULCI 

Constant 4.2926 0.0503 85.3041 0.0000 4.1923 4.3929 

Financial Literacy (X) 0.1936 0.1070 1.8092 0.5713 -0.0198 0.4070 

Financial Capability (W) 0.1158 0.1210 .9569 0.1805 -0.1255 0.3570 

FinaLite × FinaCapa 0.3368 0.2243 1.5015 0.1658 -0.1105 0.7842 

 

Model Summary 

R R² MSE F df1 df2 p 

0.2535 0.0643 0.1806 1.6253 3.0000 71.0000 0.1912 

 

Change in R² due to Interaction:  

ΔR² F df1 df2 p 

0.0297 2.2544 1.0000 71.0000 0.1377 

 

In table 6 the moderation analysis using PROCESS Model 1 was examined whether financial capability (FinaCapa) 
moderates the relationship between financial literacy (Finalite) and SME performance among  women-owned SMEs. 
The results showed that the interaction effect between financial literacy (Finalite) and financial capability (FinaCapa) 
was not statistically significant (p < .05). This indicates that financial capability (FinaCapa) did not have any significant 
effect (strengthen nor weaken) the relationship between  financial literacy and SME performance within the sample. 
The overall model was not statistically significant (R = .2533, R² = .0642, F(3, 71) = 1.63, p = .1912), indicating that the 
combined effects of financial literacy, financial capability, and their interaction explained only 6.4% of the variance in 
SME performance.  

This suggests that other variables may influence SME performance to a greater extent than those included in the model. 
Examination of the individual predictors revealed that financial literacy (Finalite) had a positive but statistically 
nonsignificant effect on SME performance (b = .1926, p = .0746). Although this result suggests a tendency for higher 
financial literacy to be associated with improved performance, the relationship did not reach an acceptable level of 
statistical significance. This indicates that possessing financial knowledge alone does not necessarily translate into 
better business performance.  

Similarly, financial capability (FinaCapa) exhibited a positive yet statistically nonsignificant relationship with SME 
performance (b = .1168, p = .3919). While financial capability reflects prudent financial practices and sound financial 
decision-making, the findings suggest that these behaviors do not significantly contribute to improved performance 
among small-scale enterprises. Most importantly, the interaction term between financial literacy and financial 
capability (Finalite × FinaCapa) was not statistically significant (b = .3568, p = .1377). The change in explained variance 
attributable to the interaction was minimal (ΔR² = .0297), indicating that financial capability does not significantly 
moderate the relationship between financial literacy and SME performance. 
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Table 7 Moderating Effect of Digital Financial Capability on the Relationship Between Financial Literacy and SME 

Performance (PROCESS Model 1) 

Variable Coefficient (b) Standard Error (se) t-value p-value LLCI ULCI 

Constant 4.3009 0.0484 88.9079 0.0000 4.2045 4.3974 

Financial Literacy (X) 0.1519 0.0964 1.5747 0.1198 -0.0404 0.3441 

Digital Fin. Capability (W) 0.1438 0.0895 1.6074 0.1124 -0.0346 0.3221 

Finalite × DFinaCap 0.2909 0.1640 1.7737 0.0804 -0.0361 0.6180 

 

Model Summary: 

R  R² MSE F df1 df2 p 

0.3152 0.0993 0.1738 2.6101 3.0000 71.0000 0.0581 

 

Change in R² due to interaction 

ΔR²  F df1 df2 p 

0.0399 3.1461 1.000 71.0000 0.0804 

Table 7 presents the results of the moderation analysis conducted using PROCESS Model 1 in determining whether 
digital financial capability (DFinaCap) moderates the relationship between financial literacy (Finalite) and SME 
performance (SMEper) among women-owned SMEs. 

The general regression equation failed to attain statistical significance (R = .3152, R² = .0993, F(3, 71) = 2.61, p = .0581). 
Nonetheless, the combined effects of financial literacy, digital financial capability, and their interaction explained 
approximately 9.9% of the variance in SME performance. This indicates that the variables included in the regression 
model account for only a small proportion of the variation in SME performance. 

In examining the individual predictors, financial literacy showed a positive but statistically nonsignificant effect on SME 
performance (b = .1519, p = .1198). This suggests that although higher levels of financial literacy tend to be associated 
with better SME performance, the relationship is not strong enough to be considered statistically significant. 

Likewise, digital financial capability exhibited a positive yet statistically nonsignificant relationship with SME 
performance (b = .1438, p = .1124). This indicates that the ability to utilize digital financial tools and platforms does not 
significantly influence SME performance among the respondents. 

Most importantly, the interaction term between financial literacy and digital financial capability (Finalite × DFinaCap) 
was not statistically significant (b = .2909, p = .0804). Although the interaction contributed an additional 3.99% to the 
explained variance (ΔR² = .0399), this increase did not reach the conventional threshold for statistical significance. This 
finding indicates that digital financial capability does not significantly moderate the relationship between financial 
literacy and SME performance. 
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Table 8 Moderation Analysis of Financial Capability on the Relationship Between Dynamic Environment and SME 

Performance (PROCESS Model 1) 

Variable Coefficient 

(b) 

Standard 

Error (se) 

t-value p-value LLCI ULCI 

Constant 4.2989 0.0501 85.8802 .0000 4.1990 4.3987 

Dynamic Env. (X) -0.0441 0.0778 -0.5667 .5713 -0.1987 0.1105 

Digital Fin. Cap. (W) 0.1621 0.1149 1.5524 .1805 0.0769 0.4011 

DynaEnvi × FinaCapa 0.2165 0.1546 1.4001 .1658 0.0918 0.5249 

 

Model Summary 

R R² MSE F df1 df2 p 

0.2193 0.0481 0.1837 1.1958 3.0000 71.0000 0.3176 

 

Change in R² due to Interaction:  

ΔR² F df1 df2 p 

0.0263 1.8604 1.0000 71.0000 0.1658 

Table 8 presents the results of the moderation analysis conducted using PROCESS Model 1 to examine the effects of 
dynamic environment (DynaEnvi) and financial capability (FinaCapa) on SME performance (SMEper) among women-
owned SMEs, as well as the moderating role of financial capability in the relationship between dynamic environment 
and SME performance. 

The overall regression model was not statistically significant (R = .2193, R² = .0481, F (3, 71) = 1.20, p = .3176). The 
findings indicate that the combined effects of dynamic environment, financial capability, and their interaction explained 
only 4.8% of the variance in SME performance. This suggests that the predictors included in the model account for a 
very small proportion of variation in SME performance.  

With regard to the individual predictors, the dynamic environment showed a negative but statistically nonsignificant 
effect on SME performance (b = −0.0441, p = .5713). This indicates that changes in market conditions, technology, and 
competitive pressures do not significantly influence the performance of SMEs among the respondents. Therefore, 
Hypothesis 1, which proposed a significant positive association between dynamic environment and SME performance, 
is not supported.  

Similarly, financial capability exhibited a positive but statistically nonsignificant relationship with SME performance (b 
= .1621, p = .1805). Although financial capability reflects prudent financial behavior and sound financial decision-
making, the results suggest that it does not significantly contribute to improved SME performance in this study. Hence, 
Hypothesis 2, which proposed a significant positive association between financial capability and SME performance, is 
not supported. 

More importantly, the interaction term between dynamic environment and financial capability (DynaEnvi × FinaCapa) 
was not statistically significant (b = .2165, p = .1658). The interaction explained an additional 2.63% of the variance in 
SME performance (ΔR² = .0263), which did not reach statistical significance. This indicates that financial capability does 
not significantly moderate the relationship between dynamic environment and SME performance. 
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Table 9 Moderation Analysis of Digital Financial Capability on the Relationship Between Dynamic Environment and 

SME Performance (PROCESS Model 1) 

Variable Coefficient (b) Standard Error (se) t-value p-value LLCI ULCI 

Constant 4.2954 0.0484 88.8038 0.0000 4.1990 4.3919 

Dynamic Env. (X) -0.0834 0.0727 -1.1475 0.2550 -0.2284 0.0616 

Digital Fin. Cap. (W) 0.2345 0.0957 2.413 0.0167 0.0437 0.4252 

Dynamic Env. × Digital Fin. Cap. 0.2838 0.1316 2.1572 0.0344 0.0215 0.5462 

 

Model Summary 

R R² MSE F df1 df2 p 

0.3271 0.1070 0.1724 2.8355 3.0000 71.0000 0.0442 

 

Change in R² due to Interaction 

ΔR² F df1 df2 p 

0.0585 4.6537 1.0000 71.0000 0.0344 

Table 9 presents the results of the moderation analysis conducted using PROCESS Model 1 to examine whether digital 
financial capability moderates the relationship between dynamic environment and SME performance among women-
owned SMEs. 

The overall regression model was statistically significant, with an R value of .3271, an R-squared value of .1070, an F 
value of 2.86, and a p value of .0442. This indicates that the combined effects of dynamic environment, digital financial 
capability, and their interaction explained approximately 10.7 percent of the variation in SME performance. Although 
this represents a relatively small proportion of explained variance, the model demonstrates that these variables 
together have a meaningful influence on SME performance. 

With respect to the individual predictors, the dynamic environment showed a negative but not statistically significant 
effect on SME performance, with a regression coefficient of minus .0834 and a p-value of .2550. This suggests that 
variations in market conditions, technological changes, and competitive pressures do not independently influence the 
performance of women-owned SMEs in the study. 

In contrast, digital financial capability exhibited a positive and statistically significant relationship with SME 
performance, with a regression coefficient of .2347 and a p-value of .0167. This finding indicates that women-owned 
SMEs with stronger digital financial capability tend to achieve better performance outcomes. The result highlights the 
importance of effective use of digital financial tools and platforms in improving SME performance. 

Most importantly, the interaction between dynamic environment and digital financial capability was found to be 
statistically significant, with a regression coefficient of .2858 and a p-value of .0344. The interaction effect contributed 
an additional 5.89 percent to the explained variance in SME performance, indicating that digital financial capability 
significantly moderates the relationship between dynamic environment and SME performance. 

This implies that the impact of a dynamic environment on SME performance depends on the level of digital financial 
capability. Specifically, women-owned SMEs with higher levels of digital financial capability are better able to respond 
to and manage changes in their business environment, which in turn enhances their performance. There is a potential 
trend where Digital Capability helps Financial Literacy, but it didn't quite reach statistical certainty in this sample size 
(n=75). 
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Table 10 Summary of Hypotheses Testing 

Hypothesis Hypothesis Statement Result Decision 

H1 
Financial Literacy has a significant effect on the performance of 

women-owned SMEs. 

p > .05 

Not Significant 

Not 

Supported 

H2 
Dynamic Environment has a significant effect on the 

performance of women-owned SMEs. 

p > .05 

Not Significant 

Not 

Supported 

H3 
Financial capability moderates the relationship between 

financial literacy and the performance of women-owned SMEs. 

p > .05 

Not Significant 

Not 

Supported 

H4 

Digital financial capability moderates the relationship between 

the dynamic environment and the performance of women-

owned SMEs. 

p < .05 

Significant 
Supported 

H5 
Digital Financial Capability significantly moderates the 

relationship between Financial Literacy and SME performance. 

p > .05 

Not Significant 

Not 

Supported  

H6 
Financial Capability significantly moderates the relationship 

between Dynamic Environment and SME performance. 

p > .05 

Not Significant 

Not 

Supported 

Table 10 presents the summary of the hypothesis testing conducted in this study. H4 is the only supported moderation 
hypothesis. It shows that in Calapan City, traditional factors like general literacy or just having money or capability are 
not the main drivers of success. Instead, it is the interaction between the external market (Dynamic Environment) and 
modern tools (Digital Financial Capability) that truly moves the indicator for women-owned SMEs. The results show 
that financial literacy and a dynamic business environment do not have statistically significant direct effects on the 
performance of women-owned SMEs in Calapan City, leading to the rejection of Hypotheses 1 and 2. Similarly, financial 
capability was found to have no significant moderating effect on the relationship between financial literacy and the 
performance of women-owned SMEs, resulting in the rejection of Hypothesis 3. 

In contrast, the findings indicate that digital financial capability has a statistically significant moderating effect on the 
relationship between the dynamic business environment and the performance of women-owned SMEs. Thus, 
Hypothesis 4 is supported. This suggests that while environmental dynamism alone does not directly influence SME 
performance, the ability of women-owned SMEs to effectively utilize digital financial technologies enables them to 
better adapt to and manage changes in a dynamic business environment, thereby enhancing performance. 

5. Conclusion  

The objectives of the study were attained by examining the role of financial literacy, dynamic business environment, 
financial capability, and digital financial capability on the performance of women-owned SMEs in Calapan City. First, the 
study tested whether financial literacy contributes significantly to SME performance. Findings show that financial 
literacy does not play a significant role in influencing women-owned SME performance, suggesting that merely 
possessing financial knowledge does not positively affect performance.  

The second objective was to examine the impact of the dynamic business environment on the performance of SMEs. The 
results indicated that the dynamic environment does not have any significant influence on the performance of SMEs. It 
implies that the dynamism in the environment does not necessarily translate into better performance until it is 
addressed effectively.  

The third objective was to establish if financial capability moderated the relationship between financial literacy skills 
and SME performance. The findings showed that financial capability does not significantly moderate the relationship 
between financial literacy skills and SME performance. This indicates that financial skills such as budgeting and 
borrowing are not important in enhancing the relationship between financial literacy skills and business performance. 
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Moreover, the fourth objective was to establish whether digital financial capability serves as a moderator for the 
relationship between the dynamic business environment and performance of SMEs. The results proved that digital 
financial capability is a significant moderating variable in establishing the fact that women entrepreneurs with digital 
financial capability have the ability to adapt well to environmental changes and maintain their performance in the 
business. Overall, it can be observed from the findings that while financial literacy, financial capability, and a dynamic 
business environment alone do not improve SME performance directly, digital financial capability enables women-
owned SMEs to effectively respond to a dynamic business environment for sustainable performance. These results 
signal the need to enhance digital financial skills in order to ensure the resilience and sustainability of women-owned 
SMEs in Calapan City. 

5.1. Recommendation 

Based on the findings of this study, several recommendations are proposed to enhance the sustainability and resilience 
of women-owned SMEs in Calapan City. First, there must be a strategic shift in institutional policy led by local 
government units (LGUs) and the Department of Trade and Industry (DTI). Since the data revealed that traditional 
financial literacy seminars—focusing on basic accounting and manual budgeting—are insufficient to improve business 
performance, these agencies should transition toward Digital Financial Empowerment Programs. These initiatives 
should prioritize teaching women entrepreneurs how to leverage fintech tools, such as digital payment systems, online 
credit platforms, and cloud-based bookkeeping, as these have been proven to be critical "resilience tools" in navigating 
a volatile market.  

Furthermore, because digital financial capability was identified as a significant moderating variable in the relationship 
between a dynamic environment and SME performance, capacity-building activities must go beyond theoretical 
knowledge. The proposed "Womentum Program for Women of Calapan" should serve as the primary vehicle for this 
intervention. This program must be specifically designed to bridge the gap between "knowing" and "doing" by focusing 
on the application of financial skills through technology. It should target the dimensions identified as the least 
performing areas in this study, specifically spending management, smart purchasing, and real-time financial decision-
making. By providing structured training modules and hands-on assistance with actual financial applications, the 
Womentum Program will enable women-owned SMEs to better adapt to environmental change pressures and achieve 
sustainable growth. 

Finally, the study provides a foundation for future academic inquiry. Given that traditional financial literacy and 
capability showed non-significant influences, future research should investigate other potential moderating variables, 
such as technological readiness, innovation capability, and entrepreneurial orientation, to develop a more 
comprehensive understanding of performance drivers. Methodologically, it is recommended that future studies adopt 
longitudinal or mixed-method approaches. A longitudinal design would allow researchers to trace the long-term impact 
of digital financial capability on business performance over time, while a mixed-method approach could capture the 
nuanced, lived experiences of women entrepreneurs in Calapan City. These expanded research efforts would ensure 
that support systems for SMEs remain evidence-based and responsive to the evolving digital economy. 

Proposed Output: The WOMENTUM Program: Digital and Financial Empowerment Program for Women-Owned SMEs 
in Calapan City 

The WOMENTUM Program empowers women-owned SMEs in Calapan City by promoting the adoption of digital 
payment platforms, real-time financial tracking, and cybersecurity practices to strengthen financial management and 
operational resilience. By leveraging these digital tools, entrepreneurs are able to streamline transactions and adapt to 
dynamic market conditions, ultimately fostering long-term business sustainability and contributing to local economic 
growth. 
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