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Abstract 

This research paper investigates the impact of social media on women's physical appearance and self-esteem from a 
feminist perspective. Social media platforms have become pervasive in modern society, shaping beauty standards and 
influencing women's perceptions of themselves. Through a feminist lens, this paper examines how social media 
perpetuates unrealistic beauty ideals, fosters body dissatisfaction, and contributes to negative self-perception among 
women. Additionally, it explores the ways in which feminist movements and digital activism on social media challenge 
these harmful narratives and promote body positivity, self-acceptance, and inclusivity. By analysing the interplay 
between social media, feminism, and women's physical appearance, this paper aims to contribute to a deeper 
understanding of the complex relationship between technology, gender, and self-esteem. 
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1. Introduction

The rise of social media platforms has revolutionized the way people connect, communicate, and consume information. 
Among its many effects, social media has significantly impacted women's perceptions of their physical appearance and 
self-esteem. From a feminist perspective, the influence of social media on women's body image and self-perception 
raises critical concerns about the perpetuation of beauty standards and the reinforcement of gendered norms. 

Feminism as a lens provides a valuable framework for analyzing the intersection of social media, women's physical 
appearance, and self-esteem. Feminist scholars and activists have long recognized the detrimental effects of societal 
beauty standards on women's well-being and the role of media in perpetuating these standards. However, the advent 
of social media has introduced new dynamics that demand a revaluation of these concerns. 

This research paper aims to explore the impact of social media on women's physical appearance and self-esteem 
through a feminist lens. By examining the ways in which social media platforms contribute to the shaping of beauty 
ideals, fostering body dissatisfaction, and influencing self-perception, this study seeks to shed light on the complex 
relationship between technology, gender, and self-esteem. 

Theoretical frameworks such as intersectionality and feminist media studies provide the groundwork for analyzing the 
multifaceted aspects of this issue. Intersectionality recognizes that women's experiences are shaped by multiple 
intersecting identities, including race, class, and sexuality. Understanding how social media impacts women's physical 
appearance and self-esteem requires an intersectional perspective that considers the diverse experiences of women 
across different social contexts. 
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The objectives of this research paper are to examine the perpetuation of idealized beauty standards on social media, 
analyze the consequences of body dissatisfaction on women's self-esteem, and explore the ways in which feminist 
movements and digital activism challenge harmful narratives and promote body positivity and self-acceptance in online 
spaces. 

By critically analyzing the impact of social media on women's physical appearance and self-esteem, this research 
contributes to a deeper understanding of the complex relationship between technology, gender, and self-perception. It 
also highlights the importance of feminist perspectives in navigating and challenging the negative effects of social media 
on women's well-being. Ultimately, this research aims to foster dialogue and contribute to the development of strategies 
that promote positive body image, self-acceptance, and empowerment for women in digital spaces. 

Social media platforms have become integral parts of our daily lives, profoundly influencing various aspects of society, 
including the construction and expression of personal identity. For women, in particular, social media has emerged as 
a dynamic space where their identities are shaped, performed, and negotiated. The intersection of social media 
platforms and women's identity presents a rich and complex landscape for examination through a feminist lens. 

Historically, women's identities have been subject to societal norms and expectations that dictate their roles, behaviors, 
and appearances. However, social media platforms offer new avenues for self-presentation and self-expression, 
challenging traditional constructs of femininity and empowering women to assert their unique identities. With the 
ability to curate their online personas, women can explore different aspects of their identity and challenge the limited 
and stereotypical representations often imposed by mainstream media. 

This research paper aims to explore the relationship between social media platforms and women's identity, with a focus 
on the ways in which these platforms provide spaces for self-presentation, self-expression, and identity negotiation. By 
examining the impact of social media on women's identities, this study seeks to uncover the complexities, tensions, and 
possibilities that arise when women engage with these platforms. 

Feminist theory provides a valuable framework for understanding and analyzing the intersection of social media and 
women's identity. Feminism recognizes the social, cultural, and political factors that shape women's experiences and 
seeks to challenge gender inequalities. Within the realm of social media, feminist perspectives offer critical insights into 
the ways in which these platforms can both empower and constrain women's identities. 

The objectives of this research paper are to explore how social media platforms contribute to the construction and 
performance of women's identities, examine the role of digital self-presentation in negotiating gender norms and 
stereotypes, and investigate the potential for social media to foster feminist consciousness and collective identity among 
women. 

Through qualitative and quantitative analysis, this research paper will examine various aspects of the intersection 
between social media platforms and women's identity. It will consider the impact of visual self-representation, 
engagement with online communities, and participation in digital activism on the formation and expression of women's 
identities. 

By investigating the influence of social media platforms on women's identity, this research contributes to a deeper 
understanding of the complex dynamics at play in contemporary digital culture. It also provides insights into the 
potential of social media to challenge traditional gender norms and empower women to shape and assert their identities 
in new and meaningful ways. Ultimately, this research aims to contribute to discussions on fostering inclusive and 
empowering digital spaces that support diverse expressions of women's identities. 

2. Attributes of social media in empowering women’s 

2.1. Social media possesses several attributes that can empower women 

Social media provides a platform for women to share their thoughts, ideas, and experiences with a global audience. It 
allows them to amplify their voices, challenge societal norms, and advocate for gender equality. Through posts, blogs, 
videos, and live streams, women can express their opinions, initiate important conversations, and raise awareness about 
issues that affect them. Social media enables the creation of communities and networks where women can connect, 
support, and uplift each other. Online groups, forums, and pages dedicated to women's empowerment provide spaces 
for sharing resources, seeking advice, and fostering solidarity. These communities promote collaboration, collective 
action, and a sense of belonging. Social media provides women with easy access to a wealth of information, educational 
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resources, and opportunities. They can learn about various topics, acquire new skills, and stay informed about the latest 
developments in their fields of interest. Social media also connects women with mentorship programs, workshops, and 
networking opportunities that can further their personal and professional growth. Social media allows women to 
express themselves authentically and creatively. They can showcase their talents, share their artwork, and communicate 
their unique perspectives. Through platforms like blogs, vlogs, podcasts, and photography, women can create content 
that reflects their passions and interests, thus building their personal brand and expanding their influence. Social media 
offers women avenues for entrepreneurship and economic empowerment. It enables them to promote their businesses, 
products, and services to a wide audience. Women can leverage social media marketing strategies, collaborate with 
influencers, and engage in e-commerce to reach potential customers and generate income. Social media serves as a 
powerful tool for feminist activism and advocacy. Women can use hashtags, online campaigns, and viral content to raise 
awareness about gender inequality, challenge discriminatory practices, and drive social change. Social media facilitates 
mobilization, coordination, and solidarity among activists working towards women's rights and empowerment. 
However, it is important to recognize that social media also has its limitations and potential drawbacks. Women should 
be mindful of issues such as online harassment, privacy concerns, and the pressure to present an idealized image. By 
navigating social media thoughtfully, women can harness its empowering attributes and contribute to positive change 
in their lives and communities. 

3. Literature Review 

The impact of social media on women's physical appearance and self-esteem has garnered significant attention in both 
academic and popular discourse. This literature review provides an overview of key research and theoretical 
perspectives on the subject, with a specific focus on feminist perspectives. 

Numerous studies have highlighted the influence of social media in perpetuating narrow beauty standards and 
promoting unrealistic body ideals. Researchers have identified how images of idealized bodies, often retouched and 
filtered, can lead to body dissatisfaction and low self-esteem among women (Perloff, 2014; Fardouly et al., 2015). Social 
media platforms, such as Instagram and Facebook, have been found to reinforce the importance of physical appearance, 
reinforcing the objectification of women's bodies (Saguy, 2018). This reinforcement of beauty standards can have 
detrimental effects on women's self-perception and well-being. 

The relationship between social media use, body image, and self-esteem has been extensively explored. Research 
indicates that exposure to idealized images on social media is associated with higher levels of body dissatisfaction 
(Tiggemann & Slater, 2014). Women who engage in frequent appearance-focused social media use tend to have lower 
self-esteem and higher body dissatisfaction (Fardouly et al., 2015). Furthermore, comparisons with others on social 
media platforms can exacerbate negative body image and self-esteem (Holland & Tiggemann, 2016). The constant 
exposure to curated and perfected online images can lead to self-comparisons and feelings of inadequacy among 
women. 

Feminist scholars have highlighted the importance of considering intersectionality when examining the impact of social 
media on women's body image and self-esteem. Intersectionality acknowledges the interconnected nature of social 
identities, such as race, class, and sexuality, and their influence on experiences of body image. Studies have shown that 
the effects of social media on body image and self-esteem may differ across diverse groups of women, with experiences 
shaped by factors such as race, ethnicity, and socioeconomic status (Gill et al., 2016; Roberts & Gettings, 2016). An 
intersectional approach helps to uncover the complexities and nuances of how social media affects women's perceptions 
of their physical appearance and self-worth. 

Feminist movements on social media have emerged as a powerful response to the negative effects of beauty standards. 
Online activism, body-positive hashtags, and campaigns promote body acceptance, challenge narrow beauty norms, and 
foster inclusivity. These initiatives encourage women to redefine beauty on their own terms and celebrate diverse 
bodies (Saguy, 2018). Feminist influencers and communities provide support, encouragement, and alternative 
narratives, fostering self-acceptance and positive body image among women (Tiggemann & Zaccardo, 2018). 

Feminist movements and online communities in India have emerged as platforms for challenging conventional beauty 
standards and promoting body positivity. Online campaigns, such as #EverydaySheroes and #AllTypesAllSwipes, have 
aimed to diversify representations of beauty, challenge body-shaming, and foster self-acceptance (Gupta, 2020; 
Dasgupta, 2021). These initiatives demonstrate the potential of social media in creating spaces that empower women, 
promote inclusivity, and redefine beauty on their own terms. 
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Indian feminist scholarship emphasizes the importance of intersectionality in understanding the impact of social media 
on women's physical appearance and self-esteem. Intersectional perspectives recognize the complexities of women's 
experiences, considering factors such as caste, religion, class, and regional diversity. Indian scholars argue that social 
media's influence on body image is shaped by intersecting identities and cultural nuances (Singh, 2015; Dasgupta, 
2019). Considering the diverse experiences of Indian women is crucial for a comprehensive understanding of the 
subject. 

3.1. Tripartite Influence Model 

The Tripartite Influence Model (TIM) is a theoretical framework that examines the development of body dissatisfaction 
and disordered eating behaviors. It considers three key influences: societal factors, interpersonal factors, and individual 
factors. 

Societal factors include media representations, cultural beauty standards, and social norms related to appearance. 
These factors shape individuals' perceptions of attractiveness and can lead to the internalization of unrealistic beauty 
ideals, contributing to body dissatisfaction and disordered eating behaviors. 

Interpersonal factors involve the influence of significant others, such as family, peers, and romantic partners. Feedback, 
comparisons, and pressure to conform to societal beauty standards from these individuals can impact body image and 
eating behaviors. 

 

Figure 1 Tripartite Influence Model 

Individual factors encompass personality traits, self-esteem, and the internalization of beauty ideals. Certain personality 
traits and low self-esteem can make individuals more susceptible to the influences of society and interpersonal 
relationships. The internalization of societal beauty ideals and the belief that self-worth is tied to appearance can 
contribute to body dissatisfaction and disordered eating behaviors. 

The TIM highlights the interactions between these three factors and how they contribute to body image concerns and 
unhealthy behaviors. By understanding these influences, interventions can be developed to promote healthier body 
image and prevent the onset of disordered eating behaviors. 

3.2. Mass Media and Body Image 

Mass media plays a significant role in shaping body image perceptions and influencing individuals' attitudes and 
behaviors towards their own bodies. The portrayal of idealized and unrealistic beauty standards in media, such as 
magazines, television, movies, and social media platforms, can lead to body dissatisfaction and the development of 
negative body image. 

The media often presents a narrow and limited representation of beauty, emphasizing thinness, muscularity, and 
specific physical features as the standard of attractiveness. Exposure to these unrealistic beauty ideals can contribute 
to body dissatisfaction, low self-esteem, and unhealthy body image concerns among individuals, particularly among 
women. 
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The constant exposure to media images and messages that promote thinness, flawless appearance, and unattainable 
beauty standards can create a sense of inadequacy and lead to harmful behaviors, including disordered eating patterns, 
excessive exercise, and cosmetic surgeries. The influence of media on body image is not limited to individuals already 
experiencing body dissatisfaction but can impact a wide range of individuals across various age groups. 

Additionally, the impact of media on body image is influenced by individual factors such as self-esteem, social 
comparisons, and susceptibility to media messages. Individuals who are more vulnerable or have preexisting body 
image concerns may be more affected by media influences. 

3.3. Social Ecological Theory 

The Social Ecological Theory, also known as Ecological Systems Theory, is a comprehensive framework that examines 
the influence of multiple levels of social environments on human development and behavior. It encompasses the 
microsystem, mesosystem, exosystem, macrosystem, and chronosystem, which represent immediate interactions, 
interconnections, indirect influences, broader cultural contexts, and the role of time, respectively. This theory 
emphasizes the complex and reciprocal relationships between individuals and their social and environmental contexts. 
Understanding these ecological systems is crucial for comprehending the multifaceted factors that shape human 
development and behavior, and for designing interventions and policies that promote positive outcomes at various 
levels. 

 

Figure 2 Social Ecological Theory 

3.4. Social Comparison Theory 

Social Comparison Theory, proposed by Leon Festinger, suggests that individuals evaluate themselves by comparing 
their abilities, opinions, and attributes to those of others. The theory recognizes upward and downward comparisons, 
where individuals compare themselves to those who are better or worse off, respectively. These comparisons can 
influence self-esteem, self-worth, and self-concept. Situational and individual factors shape the likelihood and direction 
of social comparisons. Social media platforms have provided new avenues for comparisons, leading to potential negative 
impacts on self-perception. Understanding Social Comparison Theory helps individuals and researchers better 
comprehend how comparisons shape self-evaluations and develop strategies to mitigate negative effects and promote 
positive self-perceptions. 
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Figure 3 Social Comparison Theory 

3.5. Selective Self-Presentation on Social Media 

Selective self-presentation on social media refers to the intentional curation and presentation of specific aspects of 
oneself to create a desired image. Individuals strategically highlight positive aspects, use filters and edits to enhance 
their appearance, and construct a personal brand. They selectively share information to maintain control over their 
digital identity and manage their online reputation. However, this practice can contribute to social comparison, envy, 
and negative effects on mental health. Being aware of the curated nature of social media content can help individuals 
maintain a healthy perspective and cultivate authentic connections beyond the filtered world of social media. 

 

Figure 4 Selective self-presentation 

It is important to recognize that selective self-presentation on social media is a common practice influenced by societal 
pressures and the desire for social acceptance. Being mindful of the curated nature of social media content can help 
individuals maintain a healthy perspective, practice self-compassion, and foster authentic connections beyond the 
filtered world of social media. 

 



World Journal of Advanced Research and Reviews, 2024, 21(03), 253–262 

259 

Objectives  

 To examine the influence of social media on women's physical appearance by analyzing the portrayal of beauty 
standards and idealized images on social media platforms. 

 To explore the impact of social media on women's self-esteem by investigating the relationship between 
exposure to beauty-related content, comparisons with others, and self-perception. 

 To analyze the intersectional dimensions of social media's impact on women's physical appearance and self-
esteem, considering factors such as race, ethnicity, class, and other intersecting identities. 

 To examine the ways in which social media platforms can be utilized as tools for feminist resistance, promoting 
body positivity, self-acceptance, and challenging traditional beauty norms. 

 To investigate the potential of social media platforms in facilitating dialogue and raising awareness about the 
detrimental effects of beauty standards on women's physical appearance and self-esteem. 

4. Social Media Influence on Female Body Dissatisfaction 

Body dissatisfaction is a complex issue influenced by various factors, with social media being one contributing factor. 
However, the widespread use and influence of social media have amplified its impact on female body dissatisfaction. 
Social media platforms often showcase idealized and edited images that promote narrow beauty standards, leading 
women to compare themselves and feel dissatisfied with their own bodies. The emphasis on specific body types and 
appearance-related content further reinforces unrealistic beauty ideals and drives women to pursue unattainable goals. 
The use of filters and photo editing contributes to the perception of flawless appearances, intensifying body 
dissatisfaction. Additionally, the endorsement of certain beauty ideals by social media influencers can significantly 
impact followers' perceptions and increase body dissatisfaction. Cyberbullying and body shaming on social media 
platforms also contribute to negative self-perception and body dissatisfaction. It is crucial to recognize the role of social 
media in this complex issue and engage critically with its influence, promoting body acceptance and inclusivity. 

5. Social Media Influence on Female Self-esteem 

Social media can both empower and negatively impact female self-esteem. While it provides spaces for self-expression 
and community-building, it also fosters a culture of social comparison, promoting narrow beauty ideals and a filtered 
reality. The accumulation of likes and validation on social media platforms can tie women's self-worth to external 
approval, while cyberbullying and body shaming can severely impact self-esteem. The presentation of idealized 
experiences on social media can contribute to a fear of missing out and create negative social comparisons. Recognizing 
and managing these negative aspects is crucial to maintaining positive self-esteem and well-being in the digital age. 

6. Social media on women's physical appearance in Indian context  

In the Indian context, social media has a significant impact on women's physical appearance and self-esteem. The 
influence of fair skin as the epitome of beauty is reinforced through social media, leading to body dissatisfaction among 
women with darker skin tones. Social media also promotes specific body shape and size ideals, glorifying thinness and 
marginalizing diverse body types. The influence of celebrities and influencers further shapes women's perceptions of 
physical appearance. Traditional beauty practices intersect with social media, and it is important to critically examine 
how these norms are influenced and challenged. Intersectionality plays a crucial role in understanding the impact of 
social media on body image, considering factors such as caste, religion, class, and regional diversity. Despite the 
challenges, social media also offers platforms for empowerment and resistance, where women challenge beauty norms 
and promote body positivity. Understanding the cultural nuances and power dynamics at play can foster body positivity, 
inclusivity, and empower women to redefine beauty on their own terms. 

7. Social media Influence on Gender Relation 

Social media's influence on gender relations is complex. It can reinforce traditional gender stereotypes and contribute 
to the objectification and sexualization of women's bodies. However, social media also amplifies marginalized voices 
and feminist movements, challenging gender norms and promoting inclusivity. It allows individuals to explore and 
express their gender identities, impacting self-identity and acceptance. Social media affects intimate relationships by 
shaping expectations and communication patterns. Recognizing the nuanced impact of social media on gender relations 
is important for promoting equality. Critical engagement, creating safe spaces, and fostering inclusive online 
communities are necessary to harness the positive potential of social media and mitigate its negative effects on gender 
relations. 
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8. Psychological Impact of social media on women’s behaviours 

Social media has various psychological impacts on women's behaviors. It leads to increased social comparison, fear of 
missing out, and self-presentation behaviors. Seeking external validation through likes and followers can influence 
behaviors aimed at gaining attention. Cyberbullying and online harassment contribute to negative psychological effects, 
leading to altered online behaviors. The influence of social media influencers can shape women's behaviors and self-
perception. It is important to recognize that these impacts are individual and can vary based on personal characteristics 
and cultural factors. Understanding these influences can promote healthier online behaviors and support women's well-
being. 

9. The portrayal of female body parts in the media 

The portrayal of female body parts in the media can have both positive and negative effects, depending on how they are 
depicted. On one hand, it can serve as a form of empowerment, self-expression, and body acceptance, challenging 
societal norms and celebrating diversity. In artistic contexts, it can be seen as a means of creative expression and 
exploring themes of beauty and identity. It can also contribute to visibility and representation for marginalized bodies. 

On the other hand, the objectification and sexualization of female body parts can perpetuate harmful gender dynamics, 
reinforce unrealistic beauty standards, and contribute to the exploitation and stereotyping of women. This can lead to 
body dissatisfaction, low self-esteem, and the perpetuation of harmful societal expectations. 

To promote a healthier media environment, it is important to critically evaluate the portrayal of female body parts and 
consider the broader social and cultural implications. Encouraging a balanced and inclusive representation that respects 
individual agency, diversity, and bodily autonomy is crucial for fostering empowerment and positive body image. 

The media's perspective on women's body demonstration is complex and multifaceted. It often involves objectification, 
promotion of unrealistic beauty standards, and the use of image manipulation techniques. This can lead to negative 
effects such as body dissatisfaction and low self-esteem among women. However, there is also a growing movement 
within the media to challenge these norms and promote body positivity, diversity, and empowerment. Some media 
outlets are actively showcasing a wider range of body sizes, shapes, and ages, and engaging in feminist activism to 
challenge societal beauty standards. It is crucial to critically evaluate and challenge the media's portrayal of women's 
bodies and promote media literacy to foster a more positive and inclusive media environment. 

10. Social media Empowering Women 

Social media can be a powerful tool for empowering women in several ways: 

 Amplifying Voices: Social media allows women to share their stories, experiences, and perspectives on a global 
platform. It provides an opportunity to raise awareness about issues that affect women and advocate for gender 
equality. By amplifying their voices, women can challenge stereotypes, break taboos, and initiate meaningful 
conversations. 

 Building Communities: Social media enables the formation of communities and networks where women can 
connect, support, and uplift each other. Online groups, forums, and platforms provide spaces for women to share 
resources, provide emotional support, and exchange ideas. These communities foster a sense of belonging, 
empowerment, and solidarity. 

 Promoting Positive Body Image: Social media can challenge traditional beauty standards and promote body 
positivity. Women can use platforms to celebrate diverse body types, challenge unrealistic beauty ideals, and 
advocate for self-acceptance and body confidence. Sharing unfiltered, authentic images and narratives can 
inspire others to embrace their bodies and challenge societal expectations. 

 Encouraging Entrepreneurship: Social media platforms offer opportunities for women to showcase their skills, 
talents, and businesses. Women can use social media to promote their work, build their personal brand, and 
reach a wider audience. It provides a platform for entrepreneurial endeavors and enables economic 
empowerment. 

 Advocating for Women's Rights: Social media has become a powerful tool for feminist activism. Women can 
raise awareness about gender inequalities, advocate for policy changes, and mobilize collective action. 
Hashtags, campaigns, and online petitions can help drive social change and promote women's rights. 

 Mentoring and Role Modeling: Social media allows women to connect with mentors and role models who can 
provide guidance, support, and inspiration. Following influential women in various fields can help broaden 
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perspectives, gain insights, and learn from their experiences. Women can also serve as mentors themselves, 
sharing their knowledge and expertise with others. 

 It is important for women to navigate social media consciously, critically evaluate content, and practice self-care 
to maintain a healthy online presence. By utilizing social media in an empowering way, women can contribute 
to shaping a more inclusive, equal, and supportive digital landscape. 

11. Conclusion 

This research paper has critically examined the impact of social media on women's physical appearance and self-esteem 
from a feminist perspective. The findings underscore the significant influence that social media platforms wield in 
shaping beauty standards, reinforcing gender norms, and impacting women's perceptions of their bodies and self-
worth. 

Throughout the paper, it became evident that social media often perpetuates narrow beauty ideals, emphasizing 
thinness, fair skin, and specific physical features. These ideals contribute to body dissatisfaction and feelings of 
inadequacy among women who do not conform to these standards. Moreover, social media's focus on appearance over 
accomplishments reinforces gendered norms and objectification of women's bodies. 

It is essential to recognize the ethical concerns associated with social media and its impact on women's well-being. 
Cyberbullying, body shaming, and appearance-based discrimination are prevalent issues that can have severe 
psychological consequences. Promoting digital well-being practices, platform accountability, and individual 
empowerment are crucial for mitigating these risks. 

In conclusion, this research highlights the complex and multifaceted nature of the impact of social media on women's 
physical appearance and self-esteem from a feminist perspective. It underscores the need for critical analysis, 
intersectional approaches, and feminist resistance to challenge the dominant beauty norms and create inclusive and 
empowering digital spaces. By fostering body positivity, embracing diverse beauty ideals, and promoting self-
acceptance, we can work towards a more equitable and empowering society for women in the digital age. 
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