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Abstract 

Students from secondary schools are always talking about their career path ways but in most cases they find it difficult 
to make the right decisions. The problem of students making choices not based on aspirations, interests or making a 
choice based on concreate reasons has made a good number of students who have been accepted in the school of 
business at Kwame Nkrumah University change the programme of study as observed from first year Open and Distance 
Students changing from one programme to another. Students changed programme of study from bachelor of economics 
or marketing to bachelor of business administration. In addition, low numbers in other programmes had made few 
students who made choices to study in those programmes move to other programmes within the school of business. 
The decisions were influenced by their friends in the programmes they were joining. The main objective was to 
determine factors that influence students when making a choice of programme of study at a university. The study used 
a sampling design of a mixed study approach with closed and open ended questionnaire. Purposive sampling method 
was used to collect data. Sampling frame were school of business studies students at Kwame Nkrumah University. 
Sample size of 96 respondents was considered. The study was analysed using SPSS IBM version 20. Data was presented 
in tables and discussion was done with reference from both primary data set and secondary data set, from which 
conclusions and recommendations were done. The findings showed that; social-economic factors, grade 12 results and 
parents were significant in influencing student programme choice and in conclusion personal interest were not 
significant in the study as a factor. The study recommends to the department of marketing to ensure they visit secondary 
schools and market the various programmes to arouse personal interest in students in different programmes of study 
so that they learn to choose programmes of study on merit.  
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1. Introduction

Students from secondary schools are always talking about their career pathways but in most cases they find it difficult 
to make the right decisions. It is mostly the school’s subject electives that sometimes forces graduating students at 
O’Level to make such decisions to choose a particular programme of study. Based on (M’siska, Pers com 10th April, 2024) 
who observed as a careers and teacher of guidance at Caritas Convent Secondary School that pupils visited her office to 
seek guidance of the programme of study and in most cases learners had challenges identifying the programmes that 
were suitable for them to study at the university. Further challenges of knowing which university had the best 
programme, with the right course content. In understanding choice of programme of study with the opportunity cost of 
making alternative choices due to points taken at both O’Level and A’ level, students have ended up doing programmes 
that they did not like. According to Cook and Cook (2016) students from secondary schools during career choice 
projections, their career choices, felt stressed due to so much expectations from their families, friends and the society 
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as a whole. In addition, students face challenges when selecting career pathways and they seem to experience making 
choice between programme based on salary they will earn after completion of study or their passion for the programme.   

1.1. Statement of the Problem 

Garrahy (2001) affirmed by saying “the main players in the choosing of subjects at secondary level that shapes the 
knowledge of students for successful university entry are career guidance teachers.” However, this has greatly impacted 
on the retention of students once they are enrolled as evidenced in the increased number of dropouts. It must be noted 
that student low enrolments have been cited as indicated by the study done by Talbert (2012) in United States of 
America that addressed Strategies to Increase Enrolment, Retention, and Graduation Rates. Kwame Nkrumah University 
has introduced new programmes which are none educational in nature in the school of business. The programmes such 
as Bachelor of Human Resources, Bachelor of Business Administration, Bachelor of Accountancy and Finance, Bachelor 
of Economics, Bachelor of Marketing, and Bachelor of Procurement are all new programmes. To increase the choice of 
programme of study there is need to understand factors that influence the choice of programme which will be the basis 
for recommendation for universities to use in their way to promote programme awareness at the university.  

The problem of students making choices not based on aspirations, interests or making a choice not based on concreate 
reasons has made a good number of students who have been accepted in the school of business at Kwame Nkrumah 
University end up making change of programmes from one programme to the other as observed by the author 
(Mpolokoso) from first year Open and Distance Students making changes from bachelor of economics or marketing to 
bachelor of business administration. In addition, low numbers in other programmes have made few students who made 
choices to study them move to other programmes within the school of business due to influence from their friends in 
the programmes they were joining. 

1.2. Study Objective 

To determine and rank factors that influence students when making a choice of programme of study at a university. 

2. Literature Review 

It must be noted that a number of situations are at play in influencing pupil’s programme selection process and different 
scholars have alluded to a few of them such as: proximity to home, economic aid, expenses, scholarships available, 
environment, selectivity and parents (Kinzie et al., 2004). In another study Litten and Brodigan (1983) stated that pupils 
from O’Level who graduated looked at future academic needs and programme use before making a choice of programme 
of study. In another study by Croll (2008) students who had parents in manual occupations looked forward to having 
professional, managerial and technical related programmes of study. It is from this understanding that there is need to 
undertake a study to look at factors that affect choice of programme of study especially for would be school leavers. 
Parents Influence, Scholarships Available, Cost of Living, Reputation of Institution, Location, Variety of Courses Offered, 
Reputation of Programme, Grade 12 Results, Institutional Facilities and Teachers.  

According to Arcinas et.al (2018) “making a choice to study in a college or university come with difficulties because of 
multiple variables that influence student’s decision. It is from this that there is evidence of the problem from graduating 
students at O’Level.” Further, Martin, (2010) continues to say “student academic performance is affected negatively 
when students have not made the right choice when making decision concerning the programme of choice.”  

A study by Talbert (2012) that addressed Strategies to Increase Enrolment, Retention, and Graduation Rates with a 
problem being the low college completion rates among students of color deserved attention. The study addressed a 
number of theoretical views that brought an understanding on major factors that influence student success in academia, 
factors such as sociological perspectives, organizational perspectives, psychological perspectives, cultural perspectives 
and economic perspectives were addressed. The finding of the research recommended that tracking systems to review 
students’ failures, achievements and successes, expand advertising techniques that is use of radio, online ads, and 
annual open house events were to be used to promoted educational programmes and increase enrolment.  

According to Scot (1999) universities must conduct their marketing strategies in line with promoting the institutions 
as the best and provide reasons why parents, guardians must continue to choose the university. This can be done 
through creation of institutional awareness programmes. Barone, (2023) states that for universities to continue 
existing, the universities and colleges depend on their effectiveness to retain current students (satisfied students), 
recruit new ones (student choice of programme of study). Gasparl and Soares (2021) did a study on factors influencing 
the Choice of higher education institutions in Angola. The following were outlined as factors: student characteristics 
which included education level aspiration, and school performance also evidence by Chapman (1981), External factors 
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which included significant people: friends, relatives, teachers, Institution established factors: financial support, location, 
and programme availability, school effort to communicate with students, written information, campus visit and 
admission procedures, other factors grouped as indicated by Rudhumbu et.al. (2017) were institutional factors: 
academic programmes, institutional image and reputation, staff quality, classrooms, fees, scholarships and job prospects 
for graduating students, then the last group was marketing factors which included: Advertising, school tours from 
employees, careers fairs and future student campus visits. 

3. Methods and Materials 

Non-probability sampling design was used and the research was both quantitative and qualitative in nature that is a 
mixed study approach. The study used purposive sampling method because the researcher needed a sampling frame of 
respondents from Kwame Nkrumah University school of business students to provide precise responses to the intended 
outcome.  

A sample size of 96 was used calculated using the formula n = z2 * p * (1 - p) / e2 (Cochran (1977).  

Data was collected using both secondary tools and primary tools. A semi-structured questionnaire was used comprising 
open ended and closed ended questions. 

Further, data was analysed using IBM SPSS version 20 because the strength of this package is that, it is used to analyze 
data collected using a questionnaire (Kothari, 2004). The quantitative data analysed was descriptive in nature which 
included percentage distribution, and cross tabulations so as to arrive at concluding points. 

4. Results 

Table 1 Student choice of Programme Ranked using Beta Coefficients.  

Model Unstandardized Coefficients Standardized 
Coefficients 

T Sig. 

B Std. 
Error 

Beta 

1 (Constant) 1.393 0.237  5.888 .000 

Grade 12 Results Influenced choice of Programme 
of Study 

-0.190 0.020 -0.460 -9.572 0.000 

Personal Interest Influenced Choice of Programme 
of Study 

0.000 0.002 -0.010 -.205 0.838 

Parents Influenced Choice of Programme of Study -0.292 0.024 -0.596 -
12.212 

0.000 

Social Economic Factors influenced choice of 
programme of study 

1.037 0.055 0.954 18.981 0.000 

a. Dependent Variable: Programme Choice Influenced by Various Factors 

Table1.0 shows beta coefficients of grade 12 results with -0.460 with P-value of 0.00, personal interest -0.10 with P-
value of 0.838, parents with -0.596 and social-economic factors with 0.954 with P-value of 0.00.  
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Table 2 Social-economic characteristics verses choice of programme 

 Social Economic Factors influenced choice of 
programme of study 

Total 

Agree Disagree 

Programme Choice Influenced by 
Various Factors 

Agree 26 15 41 

Strongly 
Agree 

0 45 45 

Total 26 60 86 

 

Table 2.0 shows the social economic characteristics. The data shows that from a total of 41 respondents, those who said 
choice of programme was influenced by social economic factors where 26 (30%) and those who disagreed were 15 
(17%). Meanwhile a total of 45 respondents who strongly agreed that choice of programme is influenced by various 
factors also disagreed that social economic factors influence choice of programme.  

Table 3 Grade 12 results verse choice of programmes 

 Grade 12 Results Influenced choice of Programme of 
Study 

Total 

Disagree Moderately 
Agree 

Agree Strongly 
Agree 

Programme Choice Influenced 
by Various Factors 

Agree 7 0 0 34 41 

Strongly 
Agree 

13 18 14 0 45 

Total 20 18 14 34 86 

 

Table 3.0 shows that a total of 20 (23%) respondents disagreed that grade 12 results influenced choice of programmes, 
18 (20%) respondents moderately agreed, 14 (16%) respondents agreed and 34 (40%) strongly agreed.  

Table 4 Parents verse choice of programme 

 Parents Influenced Choice of Programme of 
Study 

Total 

Disagree Moderately 
Agree 

Agree Strongly 
Agreed 

Programme Choice Influenced by 
Various Factors 

Agree 19 0 7 15 41 

Strongly 
Agree 

0 18 27 0 45 

Total 19 18 34 15 86 

Table 4.0 clearly shows that 19 (22%) respondents disagreed that parents influenced their choice of programme, 18 
(21%) moderately agreed, 34 (40%) Agreed and 17% strongly agreed that parents influenced choice of programme of 
study.  

Table 5.0 Shows that 19 (22%) of respondents moderately agreed that personal interest influenced student programme 
choice, 40 (46.5%) of respondents said they agreed and 14 (16%) of respondents strongly disagreed, 13 (15%) 
disagreed 
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Table 5 Student Personal Interest Verses Choice of programme 

 Personal Interest Influenced Choice of Programme 
of Study 

Total 

Moderately 
Agree 

Agree Strongly 
Disagree 

Disagree 

Programme Choice Influenced by 
Various Factors 

Agree 19 22 0 0 41 

Strongly 
Agree 

0 18 14 13 45 

Total 19 40 14 13 86 

4.1. Respondents Characteristics 

 

Source: Author  

Figure 1 Academic Level of Respondents 

Figure 1.0 shows the academic level of respondents that’s the year of study of the respondents. In this research 48.84% 
of respondents were second year students, 29.07% were first year students and 22.09% were third year students. This 
validates the results as authentic and reflect reality of what students expect.  

 
Source: Author  

Figure 2 Age Group of Respondents 
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The diagram below shows the age group of the respondents. From the study it can be seen that 36.05% of respondents 
were between 18 to 20 years of age, 33.72% were between 21 to 22 years of age and 30.23% were between 23 to 25 
years of age. This purely indicates that the respondents were young and within the age group of students. 

 
Source: Author  

Figure 3 Gender of Respondents 

In this study it can be seen that 56.98% of the respondents were female and 43.02% were male participants. This shows 
that the information is gender sensitive and not biased to one gender.  

5. Discussion of Findings  

Ranking the factors, based on beta coefficients: it can be seen that social-economic factors were ranked first as having a 
greater influence on choice of programme of study and it is a significant factor in the study, other factors ranked based 
on absolute standardized coefficients are: parent’s factors ranked second, Grade 12 result factors ranked third and were 
all significant to the study. However, personal interest was ranked fourth and was not significant to the study.  

Literature has shown through Foskett et.al (2006) that apart from economic and social factors students must consider 
financial difficulties even before selecting or making a choice on the university to enroll. This implies that social-
economic factors like city center proximity student accommodation, friends (influence from friends studying in the 
same institutions) and relatives’ advices, education cost, advertising, influence of friends who studied in the same 
institution or teachers were found not relevant in influencing student choice of programme in a study by Foskett en.al 
(2006), Grade 12 results had strongly influenced student choice of programme at Kwame Nkrumah University with a 
total of 77% of the total participants. This great revelation could be supported by Cokgezen (2014) who said in a study 
conducted in Turkey that academic performance and class language were decisive factors for higher education 
institution selection. 

Parents influencing student programme choice. It could be seen from the findings in this document that indeed parents 
had a greater stake in influencing students to make a choice of programme of study at Kwame Nkrumah University. 
Hendriani et.al (2022), did a study which focused on recruiting new students, the study used cross-sectional design and 
closed ended questionnaire was used. The finding on the study reviewed that 62.5% results of the research showed 
that, the most dominant factor in influencing student decision to choose a university of study were parents. This is a 
greater indication that parents have influence over their children. In addition, a study by Cook and Cook (2016) stated 
that students from secondary schools during career choice projections, their career choices, felt stressed due to so much 
expectations from their families, friends and the society at large. 

5.1. Implication of Findings 

The implication of the findings to universities would be that, they must package their marketing programmes not only 
based on a few factors like grade 12 results but on many other factors such as creation of institutional awareness 
programmes that brings out holistic information on their institutions. Which must then be rolled out in secondary 
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schools to prospective students. Most universities are failing to bring out such information like, institutional 
accreditation, institutional ranking compared to other universities in the country, programme accreditation and also 
programme satisfaction levels must all be put in place. In addition, there was need to ensure that those programmes 
that can help learners get to choose them must be given by universities to secondary schools on occasional basis as a 
way of giving back to the community by conducting free trainings on different programmes to arouse the interest in the 
students in the various programmes that institutions offer. 

6. Conclusion 

The conclusion of the study showed that, Grade 12 results was ranked first in influencing student programme choice at 
Kwame Nkrumah University which can be generalized to other institutions using descriptive cross-tabulation, 
meanwhile third and significant using standardized beta coefficient, the social-economic factors were considered to be 
influencing the dependent variable more than the other three factors at Kwame Nkrumah University using standardized 
beta coefficient while parents were ranked second in terms of absolute values. In addition, other factors such as personal 
interest comes out to top the list. Therefore, for purposes of student satisfaction, interest of students despite this factor 
not being significant in the study as regression output reviews, it must be encouraged as the basis of choosing a 
programme of study other than encouraging parents to be the core influencer in student’s program choice of study 
because of the unshared views of the parent in encouraging and influencing students programme choice.  
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